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Case Study: AGS Company

Background

AGS Company has been an innovator in the
automotive industry for more than 75 years.

They began in Muskegon in 1931, and have
become the world’s leading independent
aftermarket manufacturer of steel brake, fuel, and
transmission lines. AGS constantly develops new
products which are distributed to several national
chains including AutoZone, Advanced Auto Parts,

NAPA and many more.

Its product catalog supplies mechanics of all
expertise, and continues to innovate and deliver
new products through AGS and its subsidiary

brand, Xforce Tools.
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Challenge

As AGS products became more popular, its need
to expand its marketing capabilities became
obvious. For an innovative leader in the industry,
AGS needed consistent branding and campaign

management for its stream of new products.

Solution

Qonverge works as an advisor to the in-house
Marketing Director and other print vendors
to align key measures for consistent brand
imaging. Along with maintaining consistency,
Qonverge also focuses on campaign
management and new product launches

through print, web and video design.
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