


WHAT IS A PODCAST?

Podcasting is a means of distrib-
uting audio and video programs 
via the Internet that lets users 
subscribe to a number of files, also 
known as “feeds”, and then hear or 
view the material at the time that 
they choose.  A feed is usually in 
the MP3 audio format.

Podcasting enables independent 
producers to create self-published, 
syndicated “radio shows”, and gives 
broadcast radio or television pro-
grams a new distribution method.

PODCAST TIPS

1. Listen to Other Podcasts

2. Determine Your Format

3. Have a Script / Conversation

4. Keep It Short and Sweet

5. Make it Timeliness

6. Educate...Don’t Market

7. Call to Action

8. Drive Listeners to Other Media

SCHOOL WEB SITE

Your school communications can play a big 

roll in sending out your school’s marketing 

message. Take advantage of these forums 

and be aware of opportunities to use them 

to share information with your current 

school families and many others. 

BLOG

Web-based publication consisting primarily 

of periodic articles. Derived from the combi-

nation of web and log.

CMS

Content Management System.  A computer 

application used to create, edit, manage and 

publish content on the web.

PODCAST

A series of audio or video digital-media files 

which is distributed over the Internet by 

syndicated download, through Web feeds, 

to portable media players and personal 

computers.

RSS FEED

Used to publish frequently updated works 

such as blogs, news headlines, audio and 

video. Requires a subscription to software 

such as iTunes, RSS Reader, Netvibes, etc.

SOCIAL NETWORK

An online community of people who share 

interests and activities, or explore the 

interests and activities of others. Most social 

network services are web based and provide 

a variety of ways for users to interact, such 

as e-mail and instant messaging services.

SYNDICATED PROGRAM

A program that is produced for national 

distribution, but which is shown on indi-

vidual local stations rather than on a national 

network.

WEB SITE BANNER ADS

Often part of another advertising package 

such as newspaper or radio, but you can 

also purchase separately.

WEB MARKETING TERMS VIDEO
SNAPSHOT

Until now the power of 

utilizing video as a marketing 

tool has been limited to large 

organizations with marketing 

budgets for air time.

Video over the web provides 

on-demand access to the 

average person. Educators 

and businesses alike are just 

beginning to take advantage 

of this new use of a powerful 

marketing tool.

WHAT ONLINE VIDEO 

CAN DO FOR YOU

1. Reduce Selling Costs

2. Stay on Message

3. Drive Traffic to Your Web Site

4. Increase the Audience Size

5. Communicate, Educate, Train 

and Inform for Less Money

6. Demonstrate a Product or 

Service

7. Provide Trackable Marketing 

Statistics

8. Internal Communication

9. Increase Customer 

Conversion Rates

10. Build Brand Awareness

Web 2.0, through its numerous definitions, 

encapsulates the idea of the proliferation 

of interconnectivity and interactivity of 

web-delivered content.  It aims to enhance 

creativity, secure information sharing, 

collaboration and functionality of the web. 

Web 2.0 concepts have led to the 

development and evolution of web-based 

communities and its hosted services, such as 

social-networking sites (MySpace, Facebook, 

Ning, etc.), video sharing sites (YouTube, 

Hulu, Vimeo, etc.), wikis (Wikipedia, Wetpaint, 

etc.), blogs (Wordpress, Blogger, etc.) and 

folksonomies.  

Although the term suggests a new version of  

the World Wide Web, it does not refer to an 

update to any technical specifications, but to 

changes in the ways software developers and 

end-users utilize the Web.

WEB 2.0

SOCIAL NETWORKS

Students and parents are not responsive to 
traditional media – TV, radio, newspapers 
and billboards. They look to the Web as 
their primary source of information.

Social networks provide the opportunity 
for students, parents and faculty to connect 
and find out information on a school.

Harness the power of popular social 
networking sites like Facebook, MySpace or 
your own exclusive social network for your 
school in a safe, secure fashion.

CHARACTERISTICS OF WEB 2.0

• Browser-based applications

• User edited content

• Openness, freedom and collective 

intelligence

• Dynamic and progressive content

• Encouragement to users to share with 

other online users

• Idea-based and enhances creativity

WEB 2.0 CHALLENGE

The first step in developing an online bond 

with parents and students is to embrace 

Web 2.0 tools. Here are 5 challenges for 

schools to test the waters:

• Setup a Facebook Page

• Start a Blog

• Record a Podcast

• Create a Flickr Photo Gallery

•  YouTube Your business




